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Gamification

Gamification takes the data-driven 
techniques that game designers use to 
engage players and applies them to 
non-game experiences to motivate 
actions that add value to your business.

Gamification was added to the Oxford 
Dictionary 2011 Word of the Year Short 
List.  Suffice to say, you’ll be seeing the 
word around more and more.



Does it Work?

Source: 3radical: https://www.3radical.com/wp-content/uploads/2017/12/3radical-Little-Book-of-Gamification.pdf

https://www.3radical.com/wp-content/uploads/2017/12/3radical-Little-Book-of-Gamification.pdf


The (current) scoring
Points are designed to identify and incentivise more granular 
performance than simple registrations or message sending.

Categories are based on four main elements: Registrations, Message 
Sending, Appreciation and Surveys.

Currently (October 2019) additional points are given for more fruitful 
activity such as “verified” registrations and collecting more contact 
information.

Message sending points include additional scores for messages that are 
forwarded or shared on social media by recipients.

Appreciation is based on ratings and replies

Surveys rewards completed surveys (completing the last question) and 
for recorded doorstep activity from target lists.



The (current) Badges
Registrations Message Sending Message Appreciation Surveys



Overall report
• In the Reports section of the main Alert admin is a report showing 

every administrators current Star Points scores

• This report can be “ordered” by any of the column headings and 
shows the total score of each person.

• All scores run from 1st Jan to 31st December each year.



Future ideas and plans

It is our intention to work with participating clients and improve the points scoring algorithms to better reward 
ideal performance.  Please send any additional ideas regarding this subject to V4@neighbourhoodalert.co.uk

Suggested ideas so far include:

• Message Types: rewarding a range of message types to highlight the need for a range / variety of messages 
rather than the “same old message” being churned out.

• More points for some types of message?

• Renewed form of recipient message rating system (Usefulness, timeliness, Practical messages etc)

• More points for “Issue” based messages (local relevant messages based on survey feedback)

• Where surveys have been entered from paper surveys by staff on limited duties, record who they are being 
“entered on behalf of” so points can be shared with the person that did the survey.

mailto:V4@neighbourhoodalert.co.uk

